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“Entrepreneurship as the process by which “opportunities to create future
goods and services are discovered, evaluated, and exploited.”

Shane and Venkataraman(2000)
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YA way of thinking, acting, and reasoning that is opportunity
obsessed, holistic in approach and leadership balanced”

Babson College(2005)
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"Entrepreneur as one who all the time searches for change,
responds to this and exploits this as an opportunity.”

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr
of Kyushu University




"Entrepreneurship is about creating new value
from entrepreneurial opportunities”

[PUoRLTL =y T EFREERENSDFT-IHEEZRIET HL]
By Norris F. Krueger
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Entrepreneurship as the process by which “opportunities to create

future goods and services are discovered, evaluated, and exploited
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O An entrepreneurial opportunity, therefore,
consists of a set of ideas, beliefs, and actions
that enable the creation of future goods and
service In the absence of current market for them
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